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THE BARNABAS GROUP 
SAN DIEGO 

TUESDAY, MAY 21, 2019 
 
 
Time    Topic     Presenter 
________________________________________________________________________ 
 
4:30 p.m. Enjoy seeing old friends and meeting new ministries 

5:30 p.m. Seating for dinner 

5:40 p.m. Opening Prayer      

5:42 p.m. Dinner  

6:30 p.m. Welcome and Announcements   Jim West 

6:40 p.m. The Master’s Program    Curt Hensley 

6:43 p.m. National Christian Foundation   Bryan Feller 

6:46 p.m. Outside the Bowl     Dianne Sivulka 
 
6:57 p.m. Dynamic Church Planting International  Paul and Cathy Becker 
 
7:14 p.m. Renewanation     Jeff Keaton  
   
7:27 p.m. Heritage Christian College    Samuel Twumasi-Ankrah 
         & Deon Fair 

7:44 p.m. Lamplighter Ministry    Mark Hamby 

8:01 p.m. Why TBG?      Jim West 
 
8:08 p.m. Surviving Success     Jim Wise 
 
8:43 p.m. Closing Prayer     Jim West 
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Prepare Leaders
to impact God’s Kingdom

�e harvest is plentiful...

The Master's Program will provide the direction and tools necessary to create 
balance, margin and focus in your personal and professional life in order to 
maximize your impact in God’s Kingdom.  How you live life today - the choices you 
make for the Lord of the Harvest - will affect your eternity.  Are you leveraging 
today to reap the bene�ts of that day?

Barnabas Group Partners can now participate in both The Barnabas Group and 
The Master’s Program at a reduced price for both allowing you to be a participant 
in TMP and a partner in TBG for almost the same cost as The Master’s Program.  
If you have never been through TMP you need to �nd out why graduates say that 
it was one of the most impacting things they have done in helping them discover 
increased signi�cance in their personal lives, marriage/family, profession/career, 
and gaining clarity about their unique Calling for the Kingdom. 

To �nd out more about the speci�cs of the Dual Membership Offer please contact 
Ruth Spaethe at https://mastersprogram.org or call her at 949-366-0215.  To 
experience TMP, come and be our guest at the next Master’s Program Session 
One at the Morgan Resort and Club on May 29, 2019 from 8:00-3:30.
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INSTRUCTIONS	FOR	FEEDBACK	FORMS	
	
	

Please	drop	each	Feedback	Form	in	the	box	with	the	
ministry	name	on	it	at	the	check	in	desk	as	you	leave	

	
	
General	instructions:	
	
1. Circle	a	number	to	help	the	ministry	prioritize	contacting	you	
2. Please	write	notes	on	this	and	turn	it	in	if	you	were	encouraged,	
challenged,	or	informed	

3. Let	them	know	what	you	liked	and	what	they	might	have	done	
better	

4. List	names	and	contact	information	on	people	they	should	
connect	with	and	why	

5. Print	or	write	legibly	
6. It	is	OK	to	not	give	a	form	to	each	ministry	

	
	
What	ratings	mean	in	order	of	priority	–	PLEASE	CIRCLE:	
	
	1	 Very	inspiring;	not	in	my	passion	area	
	2	 …	
	3	 Please	add	me	to	your	mail	or	email	list;	no	need	to	call	me	
	4	 …	
	5	 Contact	me	–	I	want	to	introduce	you	to	folks	who	can	help	
	6	 …	
	7	 Call	me	–	no	hurry;	I	have	questions	
	8	 …	
	9	 Call	me	ASAP	
10	 I	want	to	meet	with	you	ASAP;	I	want	to	help	
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QUESTIONS 
GET ANSWERED.
ANSWERS 
GET QUESTIONED.
C12 PEER ADVISORY GROUP MEETINGS ARE NOT 
LECTURES OR GUEST SPEAKER FORUMS. 

In C12 you will learn, not from an individual, but from a group of
qualified Christian CEOs and business owners acting as
your personal board of directors.

In a face-to-face, confidential environment, peers challenge and sharpen each 
other producing real results not simply measured by numbers on a page.

REQUEST AN INVITATION TO A LOCAL MEETING

C12OC.com Tom Munson-Chair 949.431.8876
4
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EXECUTIVE DIRECTOR A STEP BEYOND 

 

Executive Director, A Step Beyond 
The Executive Director is the key management leader of A Step 
Beyond and is responsible for overseeing the administration, 
programs and strategic plans of the organization. Other key 
duties, but not limited to, include fundraising, marketing, and 
community outreach. The position reports directly to the Board 
of Directors. 
 
Email resumes to: vickizeiger@gmail.com 
 

 

Organizational Profile:  
A Step Beyond (ASB) is a non-profit 
organization located at the California 
Center for the Arts, Escondido and is a 
Creative Youth Development, after school 
program, that works with low-income, 
high-risk students through dance, 
academics, and family services support. 
The purpose of ASB is to provide its 
participants with the necessary support to 
break the cycle of poverty and realize their 
full potential in every aspect of their lives. 
ASB assists children and youth to recognize 
the full scope of their talents, including 
academic, artistic, interpersonal, and 
leadership achievement, with the goal that 
all participants will graduate from high 
school and matriculate to a four-year 
college or university or other high-skill 
training program.  
A Step Beyond opened in October, 2014 
with 35 students ages 8-10, and currently 
serves approximately 175 students in 
grades 3-8. By continuing to add one grade 
level class each year, ASB will reach its full 
capacity in approximately 5 years with 325 
students. 
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9 SUPER KITCHENS IN 
4 COUNTRIES

300+ MINISTRY 
PARTNERS

20 MILLION 
MEALS SERVED

Outside the Bowl provides access to food through an innovative approach 

that essentially manufactures hot, nutritious meals in industrial kitchens. 

OTB's Super Kitchens can cook thousands of meals a day which are 

delivered to ministries throughout urban areas in Haiti, Mexico, South 

Africa, and Malawi. These meals allow ministries to effectively, efficiently, 

and sustainably feed the most vulnerable in their communities.  

F E E D I N G  T H E  H U N G R Y  
. . .  B O D Y  &  S O U L

W // outsidethebowl.org 

E // info@outsidethebowl.org 

P // 760.494.0803

C O N T A C T

THE GLOBAL FOOD EXPERIENCE 

July 15 from 6:00 - 8:00 p.m. 

The Edge at North Coast Church Vista 

Hunger is a daily reality for millions around the world. One in nine people 

do not have enough to eat. Yet for most of us, our “struggle” is typically 

what’s for dinner or where to meet friends for a meal. THE GLOBAL 

FOOD EXPERIENCE is designed to open our eyes to how the majority of 

the world eats. Come for dinner. Walk away with a new perspective. 

 

Registration opens June 1.

Save the Date: OUTSIDE THE BOWL GALA 

October 11, 2019 

The Westin Carlsbad 
6
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Use your experience to influence ministries for HIS Kingdom. 

 Here’s what members say: 

Virginia Suveiu, TBG member “Participating in a SWOT is a real way of sharing your 
faith, talents, and celebrating God's greatness. Ministries we help are at a critical 
juncture and SWOT members help them grow.” 

Robert Yi, TBG member “I've grown in my appreciation of God's work through 
dedicated and humble servants.  SWOT is a great example of believers coming 
together at a divinely appointed time to impact the Kingdom.” 

Vonna Laue, TBG member "It's a joy to use my skills to help ministries grow and 
develop better business processes equipping them to further their impact. I am 
energized and humbled each time I walk out of a SWOT session.”  

 Here’s what ministries say: 

Ali Eastburn, Founder and President of With This Ring “Wisdom and expertise of 
TBG members helped us move past what we thought were obstacles. It will be exciting 
to see how God opens up this new territory for us.” (SWOT - March 2014) 

Sarah Vienna Berchtold, President of Firm Foundations Romania “ The SWOT 
revealed we needed a strategic approach to expand and develop our board, business 
plan, and revised mission and vision statement.” (SWOT – June 2014) 

Marcia Ball, Co-Founder and Executive Director of Kerus Global “The SWOT 
experience expanded our ability to see critical issues and turn them into practical 
achievable steps to execute in the right order.” (SWOT – August 2014) 

Sign Up Now. Contact SWOT Coordinator:

Jim Peevey  - jpeevey@grantgc.com  - (760) 518-0443

7



8

Op
po

rt
un

it
ie

s 

R
e

a
c

h
i
n

g
T

h
e

H
u

n
g

r
y

.
o

r
g

t
i
n

y
u

r
l

.
c

o
m

/
R

t
H

-
T

r
i
p

Fi
nd

 O
ut

 M
or

e!

M
ex

ic
o 

$3
5-

$5
0

M
al

aw
i $

18
00

f
o
r

+ a
ir

fa
re

In
te

rn
at

io
na

l T
ri

ps
J
o
i
n
 
R
e
a
c
h
i
n
g
 
t
h
e
 
H
u
n
g
r
y
 
i
n
 
2
0
1
9
!

JA
N

 2
5 

Co
ns

tr
uc

tio
n 

 
As

se
ss

m
en

t &
 P

la
nn

in
g

M
AR

 3
0 

Co
ns

tr
uc

tio
n 

 D
ay

AP
RI

L 
27
 O

rp
ha

na
ge

 T
rip

JU
N

E 
1 O

rp
ha

na
ge

 T
rip

AU
G
 3

1 O
rp

ha
na

ge
 T

rip
D

EC
 7 

Ch
ris

tm
as

 O
ut

re
ac

h
D

EC
 19

 C
hr

ist
m

as
 O

rp
ha

na
ge

 
Tr

ip

FE
B 

16
 R

tH
 W

ar
eh

ou
se

 
W

or
kd

ay
Gu

at
em

al
a $

10
00

+ a
ir

fa
re

M
ex

ico
 (O

rp
ha

na
ge

 
Vi

si
ts

, C
hu

rc
h 

O
ut

re
ac

he
s)

M
al

aw
i (

Je
su

s F
ilm

, 
W

at
er

 W
el

ls
, 

O
rp

ha
na

ge
, S

af
ar

i)
M

AY
 5-

17
    
  

JU
LY

 21
 - 

AU
G 

2 T
rip

O
CT

 6
-1

8 
Tr

ip

U
S 

Se
rv

in
g 

Da
y

JU
LY

 6
-1

3 R
tH

 &
 

H
op

e o
f L

ife
 T

rip
   

Gu
at

em
al

a 
(B

ab
y 

Re
sc

ue
s,

 
La

nd
fil

l O
ut

re
ac

h,
 S

er
vi

ce
 

Pr
oj

ec
ts

)
JU

N
E 

9-
20

 T
rip

 

Ph
ili

pp
in

es
 (B

-b
al

l 
Ca

m
ps

, V
BS

, 
Ey

eg
la

ss
 C

lin
ic)

Co
st

a 
Ri

ca
 (V

BS
, W

om
en

's,
 

So
cc

er
, &

 P
ris

on
 M

in
is

tr
y)

AU
G 

14
-2

1 T
rip

  

Co
st

a 
Ri

ca
 $7

00
+ a

ir
fa

re

Ph
il

ip
pi

ne
s $

70
0

+ 
ai

r
fa

re

Ge
rm

an
y 

(P
as

si
on

 P
la

y 
& 

Re
fo

rm
at

io
n 

To
ur

)
Ju

ly
 7-

16
, 2

02
0 

Tr
ip

Pa
ss

io
n 

Pl
ay

 &
 

Re
fo

rm
at

io
n 

To
ur

$4
49

8



9

Hotel del Coronado • San Diego, CA
September 29 – October 2, 2019

VERNE HARNISH
CEO, Gazelles, Inc.
Author, Scaling Up

Founder, Sseko Designs Co-Founder, The Ritz-Carlton
CEO, Capella Hotel Group

CES and Senior Portfolio 
Manager, Nuveen

LIZ BOHANNON HORST SCHULZE BOB DOLL

Opportunities to gather 
with other Christian 
business leaders don’t 
occur frequently enough.

And they often lack the space to process 
new information, ideate and plan for the 
future.

That’s why we created
Leadership Collab 2019

Leadership Collab 2019 serves as a 
vehicle for you to gather together with 
other Christian business leaders, learn 
in community, and forge a path for 
God in the center of the workplace.

Join us on the island of Coronado 
in San Diego, California

REGISTER NOW AT k
LEADERSHIPCOLLAB.COM/INTERNATIONAL

Images courtesy of
Hotel del Coronado

LEADERSHIPCOLLAB.COM/INTERNATIONAL

MORE SPEAKERS AT LEADERSHIPCOLLAB.COM/INTERNATIONAL

PRESENTED BY © 2019 Convene Corp. and FCCI

9
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In today’s busy world, it is easy for schedules and plans 
to interfere with a family’s values and priorities. The 
Adventures in Fatherhood course is designed to allow 
fathers and their children to recognize the value of their 
relationship with each other.

This is an opportunity for you and your son or daughter 
to set the cell phone and computer down and focus on 
your relationship with each other and with God.

Join us in the Ansel Adams Wilderness for a 
backpacking excursion through breathtaking mountain 
scenery with alpine lakes, granite cliffs, starlit skies, 
memorable moments with your child and uninterrupted 
time in God’s presence.

Take the Adventure of a Lifetime with Your Son or Daughter!

Backpack through breathtaking scenery

Swim in crisp alpine lakes

Rappelling and rock climbing

Sleep under the starlit sky

One-on-one interaction with your 
daughter or son

Uninterrupted time with God

June 20–23, 2019

ncfcalifornia.com/fatherhood
11
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DEVELOPING 
LEADERS
FOR TODAY
& TOMORROW
Thousands of qualified high 
school graduates in Zambia 
cannot afford to attend university 
and earn a degree for a brighter 
future. Financial aid scholarships 
allow qualified students to begin 
their journey of academic 
excellence, spiritual formation, 
and economic empowerment. 
Scholarship students participate 
in work study and service 
learning in the community. 
Annual scholarship goals will 

continue to grow as we expand. 

ONE STUDENT 
SCHOLARSHIP PROGRAM

–––––   GOAL FOR 2019 –––––

$525,000

BUILDING
CAPACITY
Academic excellence requires 
a high quality, safe environment 
with state-of-the-art technology. 
Our goal is to expand our 
classroom buildings to 
accommodate 2,000 students 
daily and build dormitories to 
house 200 students by 2021. 
Additional faculty housing is 
important for recruiting and 
retaining the best professors. 
Capital projects scheduled over 
the next two years include:

• New Dormitory 

 $1.7 million

• Two Staff Duplexes     

 $400,000

• New Agriculture/Engineering
 Classroom Building    

 $1.7 million

NORTHRISE
UNIVERSITY

EXPANDING
PROGRAMS
Northrise University continues 
to expand programs to meet 
the current and future needs 
of Zambia. The new Bachelor 
of Science in Nursing Program 
launched in August 2018 and 
Schools of Agriculture and 
Engineering are under 
development and scheduled 

to open in 2021. 

THE NORTHRISE 
IMPACT
SINCE 2004...
• 387 graduates changing 
 their communities through 
 successful living and 
 employment.

• 95% of Northrise students 
 placed in the workforce, before 
 graduation, in business, IT, 
 health care, law, and theology.

• 99% of graduates remain in 
 Zambia, giving back to 
 their nation.

• Northrise is 68% operationally 
 self-sustaining.

CONTACT ME TO LEARN MORE

SANDI HANSCOM
Southern California 
Development Officer
Northrise University Initiative
sandi.hanscom@northrise.org
949-214-8870

northrise.org

TRANSFORMING ZAMBIA
ONE STUDENT AT A TIME.

16 million people

80% of Zambians live on less than $2 per day

46% of the population is under the age of 14

53 years is the average life expectancy

9 out of 10 qualified high school graduates
do not have access to public higher education  

THE REALITY OF 
ZAMBIA
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Join Discipleship Journeys with 
Jesus on a tour of  the Holy Land  

February 3-13, 2020 
Package price $3,990 from Los Angeles, CA (other cities available) 

Package includes: roundtrip airfare from LAX to Tel Aviv, 9 days sightseeing in a private                      

bus with A/C, double occupancy in luxury hotels each night, breakfast and dinner daily and                   
much more. 

More information can be found at djjministry.org/TourIsrael or by calling Good Shepherd                         
Travel at 1-844-659-5263. 

Destinations Include: 

• Caesarea, Mt. Carmel, Meggido, Magdala 

• Masada, Qumran, Dead Sea 

• Temple Mount, St Anne, Davidson Centre, Mt. Zion, 
Israel Museum 

• Garden of Gethsemane, St. Peter in Galicantu,    
Garden Tomb 

• City of David, Hezekiah’s Tunnel 

• And many more! 

Dr. Mark Alan Williams and Carolyn Williams                     
    DJJ Founder and President  
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GET INVOLVED IN THE BARNABAS GROUP! 
 

 
Name ________________________________________________________________________ 
 
Email address __________________________________________________________________ 
 
Phone ________________________________________________________________________ 
 
 
 Barnabas Coaching (Russ Cline) 

One on one opportunities to work with the same ministry 4 times per year for ½ day 
sessions.  You will help them improve in many areas, have fun and learn some new skills. 
 

  SWOT Teams (Jim Peevey) 
Would you spend 2-3 hours a few times per year helping brainstorm ministry questions 
with 6-7 other TBG partners?  An incredible help to our ministries. 
 

 Associate Partners Program 
Will you join them in various social events when available to possibly build mentoring 
relationships? 
 

 Women’s Events (Janean Stripe and Marijane Relth) 
Would you like to help with or attend some special Barnabas Group events for women? 
 

 How can you help?  What interests you? 
 

[   ] Administrative 
 [   ]  Operations 
 [   ] Setting up for events 
 [   ] Speaking on a topic at seminars 
 [   ] What idea do you have for something TBG could be doing that we are not, that  
 [   ] you would like to lead? 
 
  __________________________________________________________________ 
 
  __________________________________________________________________ 



18



19

“SAVE THE DATE” for HOPE International’s seventh annual	
INVESTING IN DREAMS dinner and auction	

	
Thursday, November 14th at 5:30pm 	

                      Island Hotel, Newport Beach-NEW VENUE!   
 
Join us for a celebration of the many ways the Orange County 
community is empowering over 900,000 men and women in 16 
countries around the world, unleash their dreams and leave poverty 
behind. 	
	
We’ll hear from Peter Greer, HOPE International’s President and CEO, 
and together raise funds to help HOPE-network clients mobilize 
financial services with the hope of the Gospel, to create brighter 
futures for their families and communities. The evening will include 
dinner, entertainment, a live and silent auction.  	
	
Individual tickets are $150 each, or a table for 10, $1,500.  Other 
sponsorship levels are available.  We expect about 500 guests for this 
inspiring evening you won’t want to miss.  For sponsorship levels or to 
donate an auction item for the event, please contact Holly Wylie at 
hwylie@hopeinternational.org, or call her at 714-580-2477.  	
	
	
PROMISE CHILD	
	
God has been incredibly gracious to us at Promise Child and continues 

to grow our program all around the world! Because of this, we now 
have approximately 70+ Promise Children that are in need of monthly 

sponsorship from areas of the world such as Nepal, India, Uganda, 
South Sudan, and Haiti. Thanks to generous donors that give to our 
General Fund, 100% of every dollar given for monthly sponsorship 
goes directly to the intended child to help provide food, school fees, 

uniforms, shelter, and so much more! Help us fill this new need today 
by sponsoring a child at Promisechild.org 

 
It’s simple, really. 

You sacrifice a little. 
They benefit a lot. 

The Gospel is shared. 
God is glorified 
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Preparing the Kingdom-minded for the business realm. 
 
Crowell School of Business at Biola University offers undergraduate 
and graduate programs designed to develop leaders with the integrity, 
skill and conviction to lead the modern marketplace. 
 
Our online B.S.in Business Management prepares students for a 
lifetime of workplace impact through Christ centered curriculum. This 
fully online program is flexible, transfer-friendly and tailored to meet 
the needs of learners in any stage of life. With existing academic 
credit, you can complete your degree in as little as two years. Develop 
knowledge and practical skills to succeed in a wide range of careers.  
 
Experienced professionals can choose either our online MBA or Master 
of Management, Nonprofit Organizations degrees, designed to equip 
professionals with industry expertise and faith-based insight. A 
dedicated mentor program matches you with a seasoned business 
professional for guidance and support throughout your program.  
 
Gain the tools necessary to transform the workplace and thrive both 
personally and professionally. Contact us today for more information 
at business@biola.edu. 
 
GEMS India Ministry Update – 2019 
 
GEMS is a Christian Non-Profit (501c3) serving pastors in south India 
since 2008. We have a retreat center exclusively built for couples in 
full time ministry in South India called CREST (Center for Renewal, 
Edification and Spiritual Transformation). During the last ten years we 
were able to serve more than seven hundred couples from the state of 
Telangana and Andhra Pradesh. We conduct a four day retreat 
focusing on Soul Care and family from Monday to Thursday with seven 
to ten couples per retreat. 
 
In the recent years attacks against Christians are growing from Hindu 
Nationalists who are supported by the current government. Attacks on 
Pastors and churches have become a daily occurrence as several 
states in the nation are passing anti-conversion laws. My wife 
(Sunitha) and I sensed the need for us to be with the pastors and 
missionaries as they faithfully serve the Lord despite the persecutions. 
I stepped down from my Pastoral responsibilities here in Southern 
California in September 2018 and we moved to India in October 2018 
in obedience to God’s calling.  
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During the last six months we were able to do eight retreats serving 
around 50 couples through retreats. We also do special youth retreats 
for Pastors children helping them with their faith and how they can 
support their parents’ ministry. We also did several activities during 
Christmas season as we gave away warm bed sheets as gifts to older 
women, widows and orphan children in our county. We will return to 
India in July and will stay there till December of 2019. Thank you very 
much for your prayers, support and partnership in our work in India. 
Please contact me (revburgula@yahoo.com or 949 439 6878) for more 
information. To support us please 
visit https://www.standingstoneministry.org/our-shepherds/dr-francis-
burgula/ or check our website www.GemsIndiaMinistry.com 
Rev. Dr. Francis Burgula (Founder/CEO of GEMS, Inc). 
	
Do	You	Know	A	Celebrity?	
	
An actor, musician, artist, social media influencer, or the like?  If so, 
CROP Ministries would like an introduction. 
Beginning in May, CROP Ministries will be hosting in Orange County 
free monthly dinners and featured speakers to share testimonials, life 
lessons, and wisdom with middle school-aged teens (12 – 14 year 
old’s).  Guest speakers to talk to teens and their parents about their 
own story/testimonial about how God was able to see them through a 
difficult life situation.  Since the events are free, the celebrity needs to 
donate their time as well.  Examples could include: 
Substance Abuse – Toxic Relationships – Depression/Suicide – Poor 
Choices – Parenting Issues – Sexuality – Social Media/Technology – 
Negative Thinking – Making Faith Personal 
P.S.  I know asking for celebrities may seem shallow but consider the 
audience.  Kids are drawn to celebrity, so meet them where their 
attention is. 
Please contact Mark Martinez at CROP Ministries.  (949) 274-7932, 
mark@cropministries.org  
 
 

REMAINING 2019 SAN DIEGO BARNABAS GROUP 
CALENDAR 

 
Thursday, May 30, 2019 
SWOT Team Meeting  
10:00 am to 12:00 pm 
5051 Avenida Encinas  
Carlsbad, CA 92008 
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Thursday, June 13, 2019   
Networking Breakfast – 7:00 am to 8:30 am 
Corner Bakery Cafe 
1476 Encinitas Blvd 
Encinitas, CA 92024 
 
Thursday, June 13, 2019 8:00 am to 11:00 am 
Interactive Workshop - NON-Profit Leaders ONLY 
8:00 am to 11:00 am    
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
Grimm Hall Conference Center is located in #27 Grimm Hall North 
 
Tuesday, August 6, 2019 
Evening meeting - 4:30 pm to 8:45 pm 
We will have several ministries for you to meet before we go in for dinner, 
presentations and a great evening! 
Morgan Run Club & Resort 
5690 Cancha de Golf 
Rancho Santa Fe, CA 92091 
 
Thursday, August 22, 2019 
SWOT Team Meeting  
10:00 am to 12:00 pm 
5051 Avenida Encinas  
Carlsbad, CA 92008 
 
Tuesday, August 27, 2019 
Ministry Seminar, 8:00 am to 11:00 am 
Topic:  "Learn to Think Like a Well-Rounded Chief Technology Officer" -- Jenn 
Tarbell & Jon Frendl 
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
Grimm Hall Conference Center is located in #27 Grimm Hall North 
 
Wednesday, August 28, 2019 
Taco & Burrito Night - 6:00 pm to 7:45 pm 
Old Del Mar Train Station 
1565 Coast Blvd. 
Del Mar, CA 92014 
 
Thursday, September 5, 2019 
Coaching Session #3, 8:00 am to 12:00 pm   
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
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Grimm Hall Conference Center is located in #27 Grimm Hall North 
 
Thursday, October 3, 2019 
Ministry Seminar, 8:00 am to 11:00 am 
Speaker: Dr. Gilles Gravelle (Sponsored by Lind and Associates); "Passing the So-
What Test" 
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
Grimm Hall Conference Center is located in #27 Grimm Hall North    
 
Thursday, October 24, 2019 
SWOT Team Meeting  
10:00 am to 12:00 pm 
5051 Avenida Encinas  
Carlsbad, CA 92008 
 
Thursday, October 31, 2019 
Coaching Session #4, 8:00 am to 12:00 pm 
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
Grimm Hall Conference Center is located in #27 Grimm Hall North 
 
Wednesday, November 6, 2019 
Morning meeting 
Full breakfast at 7:15 am 
Meeting 8:10 am to 10:45 am 
Morgan Run Club & Resort 
5690 Cancha de Golf 
Rancho Santa Fe, CA 92091 
 
Thursday, November 14, 2019 
Networking Breakfast – 7:00 am to 8:30 am 
Farmer & The Seahorse   
10996 Torreyana Road, #240 
San Diego, CA 92121  
 
Tuesday, November 19, 2019 
Ministry Seminar, 8:00 am to 11:00 am 
Topic: Elevate Your Game -- John Tumminello 
Location: Concordia University, 1530 Concordia West, Irvine, CA 92612 .  
Grimm Hall Conference Center is located in #27 Grimm Hall North 
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IRVINE: 1st Tuesdays, 7am 
ANAHEIM: 2nd Tuesdays, 11:30am 
LOS ANGELES: 2nd Wednesdays, 11:30am 
GLENDALE: 3rd Tuesdays, 7am 

BRANCHES

info@fusionleaders .org

WEB
www.fus ionleaders .org

EMAIL

(714)  494-7646
PHONE"For we are God's handiwork, created in Christ Jesus to do good works, 

which God prepared in advance for us to do."     EPHESIANS 2:10

FUSION Leaders is a faith-based 
private membership organization 

for networking well-respected 
Christian business owners and 
professionals known for their 
character and competence.

"FUSION is the perfect answer for connecting like-minded people of faith who believe that God has a
place in their business, and who want to hear what God has to say about it." 
- DAVID SHAHOIAN, Farmers & Merchants Bank, Mariners Church 
 
"At FUSION, we know that members are coming from a position of faith, and that provides a deeper
level of communication than I've found in 30 years of networking." 
- KENNETH AUGUST, August Law Group, Shuvah Yisrael Messianic Synagogue 
 
"The tRINITY groups are a really important part what gives depth to FUSION. It allows conversations
go down a spiritual path and business path. It's helpful to see how my faith influences my business,
and how my business helps my faith grow.“  
- ALAN WEISENBERGER, enLumen Leadership Services, Grace Church of Orange

TESTIMONIES

WE INVITE YOU TO A COMPLIMENTARY BRANCH MEETING NEAR YOU TO EXPERIENCE 
AN INTERACTIVE TIME OF NETWORKING, EQUIPPING, AND GROWING TOGETHER 

SPIRITUALLY, PROFESSIONALLY, AND EVEN PERSONALLY.

24
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A. CONTACT INFO  
Ministry Name Outside the Bowl 
CEO Name & Title Debra Evans, Executive Director 
Primary Contact & Title Dianne Sivulka, Operations Director 
Address, City, State, Zip 1820 Peacock Blvd., Suite H, Oceanside, CA 92056 
Phone Office – 760-494-0803 // Dianne – 760-613-4540 
Email dianne@outsidethebowl.org 
Website www.outsidethebowl.org 
 
B. KEY INFO 
Year Founded 2009 
Total Employees (FT & PT) 3 FT, 1PT 
Total Volunteers 20 
Total Board Members 4 
Total Donors (last 24 months) 2,300 
Is your IRS 990 form available for 
public inspection? 

[X ] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[  ] Yes 
[X] No 
[  ] We will meet this standard by (date): ________ 
 

 
C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME    
     Donated Income $958,999.00 $1,163,046.00 $930,300 
     All Other Income $86.00 286.00  
     Total Income $959,085.00 1,163.332.00 $930,300 
EXPENSE    
     Program Services $786,484.00 $672,221.00 $778,817 
     General & Administrative $21,090.00 $17,997.00 $33,626 
     Fundraising $154,036.00 $173,375 $206,700 
     Total Expense $961,610.00 $863,592 $1,019,143 
 
D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  Feeding the hungry… body and soul 
What do you do? 
 

OTB	has	an	innovative	approach	to	solving	food	insecurity	by	building	
and	operating	Super	Kitchens	in	impoverished,	urban	areas.	We	use	
industrial	equipment	to	prepare	thousands	of	hot	meals	a	day.	Meals	are	
purchased	by	feeding	partners	(schools,	churches,	orphanages).	The	low	
cost	allows	partners	to	feed	more	people	or	reallocate	funds. 

Key Endorsements 
 

North	Coast	Church	–	Vista,	CA	
Christ	Church	–	Roswell,	NM	
Azusa	Pacific	University	–	Mexico	Outreach,	Mexicali,	MX	and	Azusa,	CA	

Our “BHAG” (Big 
Holy Audacious 
Goal) is: 
 

Build	hundreds	of	Super	Kitchens	in	impoverished,	urban	areas	around	
the	world.		

• Partner	with	thousands	of	ministries	to	feed	the	hungry.	
• Share	the	hope	of	Jesus	with	everyone	who	comes	into	contact	

with	an	OTB	meal.	
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E. THE FIVE DRUCKER QUESTIONS (internal) 
1. What is our mission? To	share	the	hope	of	Jesus	by	alleviating	physical	hunger.		
2. Who is our customer? 
 

Our PRIMARY customers are: Christ-centered	ministries	who	are	
feeding,	caring	for,	evangelizing	and	discipling	people	(primarily	
children)	around	the	world	who	are	living	in	severe	poverty. 
Our SECONDARY customers: Spiritually and physically hungry. 

3. What does the 
(PRIMARY) customer 
value? 
 

Nutritious	meals	that	arrive	hot	and	ready	to	be	served.	Significant	
cost	savings	that	allow	the	ministry	partner	to	either	feed	more	
people	or	reallocate	funds	for	other	needs.	

4. What have been our 
results? 

Nine	Super	Kitchens	in	four	countries	having	prepared	over	20	
million	hot	meals.	

5. What is our plan? 
 
 

To	continue	mass	producing	hot,	healthy	meals,	always	looking	for	
the	most	cost-effective	and	innovative	ways	to	accomplish	our	
goals.	In	doing	so,	reach	more	people	for	Christ.	

 
F. S.W.O.T. ANALYSIS 

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 
Developing	fully-	
functioning,	large-scale	
kitchens.	
	
Producing	thousands	of	
hot	meals	every	day	from	
each	kitchen	and	
distributing	them	to	our	
ministry	partners.	
	
Greatly	impacting	our	
partners	by	alleviating	
their	need	to	prepare	
food	while	reducing	their	
food	costs.	

Measuring	ministry	
impact.	
	
Expanding	our	reach	in	
the	US	to	share	OTB’s	
story	and	offer	others	
the	opportunity	to	
participate.	
	
Expanding	our	services	
to	more	ministry	
partners	in	country.	
 

We	have	requests	
for	kitchens	in	
several	new	
locations	this	year	
including	
Guatemala	City,	
Guatemala	and	
Juarez,	Mexico. 

Unexpected	
expenses	when	
equipment	breaks.	
	
Not	enough	ministry	
partners	for	the	
kitchens	to	be	
sustainable.	
	
Unstable	political	
environment.	
	
Theft.	
 

 
G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED 
No. Opportunity/Task/Volunteer Role Date 
1	 Introduce	us	to	organizations	you	are	connected	with	who	are	feeding	

people	where	our	current	and	future	kitchens	are	located:	
-Tijuana,	Mexico																-Mexicali,	Mexico													-Jalisco,	Mexico	
-Port-au-Prince,	Haiti								-Paarl,	South	Africa									-Lilongwe,	Malawi	
-Guatemala	City,	Guatemala	(future)											-Juarez,	Mexico	(future)	

asap	

2	 Invite	Outside	the	Bowl	to	share	about	our	Super	Kitchens	at	your	church	
whether	through	an	intro	to	your	mission	pastor	or	by	hosting	a	women's	
tea	with	fair-trade	shopping	or	our	family-friendly	Global	Food	Experience.	

anytime	

3	 Host	a	table	at	the	Outside	the	Bowl	Gala	on	October	11	and	invite	your	
friends	to	join	you.	

July/August	
registration	
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Please circle the number that represents your interest in engaging with Outside the Bowl. 0 means no interest other than receiving 
emails. 10 means you want to connect as soon as possible to discuss next steps.

0      1       2       3       4       5       6       7       8       9       10 

NAME:                                                                                                      
EMAIL:                                                                                                              PHONE: 
ADDRESS: 

MY INTEREST LEVEL 

Please check all that apply.

I  WOULD LIKE TO BE INVOLVED WITH OUTSIDE THE BOWL BY:

Introducing OTB to an organization I am connected with who are feeding people in: 

 
-Tijuana, Mexico 

-Mexicali, Mexico 

-Jalisco, Mexico 

-Guatemala City, Guatemala (future) 

-Juarez, Mexico (future)

-Port-au-Prince, Haiti 

-Paarl, South Africa 

-Lilongwe, Malawi 

Inviting Outside the Bowl to share about your Super Kitchens at my church whether through an intro to our 

mission pastor or by hosting a women's tea with fair-trade shopping or family-friendly Global Food Experience. 

Hosting a table at the Outside the Bowl Gala on October 11 and invite my friends to learn about OTB! 

IS THERE ANY ADDITIONAL INFO OR FEEDBACK YOU'D LIKE TO SHARE WITH OTB? 

MY CONTACT INFORMATION

Praying for your mission and impact. Please add me to OTB's prayer team email list. 

27
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        Dynamic Church Planting International                                         Page 1 of 2 
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
Ministry Name Dynamic Church Planting International 
CEO Name & Title Paul Becker - President 
Primary Contact & Title Eric Helmbold - Executive Vice President 
Address, City, State, Zip PO Box 4119 

Oceanside, CA 92052-4119 
Phone (760) 940-2640  - Cell# 714-364-7329 (Eric) 
Fax (760) 940-2642 
Email ehelmbold@dcpi.org 
Website dcpi.org 
 
B. KEY INFO 
Year Founded 1994 
Total Employees (FT & PT) FT  17  PT 8 
Total Volunteers *thousands of trainers - 15 volunteer headquarter staff 
Total Board Members 8 
Total Donors (last 24 months)  930 unique donors 
Organizational Memberships [ X] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance  
[ X] Other: GACX (global alliance for church planting)  
 

Is your IRS 990 form available for 
public inspection? 

[ X] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[ X] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 
  Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME       
     Donated Income 1,754,333.77  3,118,000.00  3,578,000.00  
     All Other Income 1,341.05  2,000.00  2,000.00  
     Total Income 1,755,674.82  3,120,000.00  3,580,000.00  
EXPENSE       
     Program Services 1,527,436.38 2,738,560.00  3,150,000.00  
     General & Administrative 105,340.49 147,440.00  196,000.00  
     Fundraising 94,441.23 234,000.00  234,000.00  
     Total Expense 1,727,218.10  3,120,000.00  3,580,000 .00 
 
D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Equipping leaders to plant five million dynamic churches to reach 
the world for Christ. 

What do you do? 
(50 words or less) 
 

DCPI trains leaders to train their people to plant new churches.   
The training is designed to provide national leadership the tools to 
impart a multiplying church planting movement.  Our training is 
available in over 53 languages.   We mobilize indigenous leaders 
and cast vision through summits in every continent, keeping the 
movements growing and reaching new places.  Thousands of 
leaders volunteer and partner with DCPI to provide the training to 
church planters. 

Key Endorsements 
(names of people or 

Paul Eshleman – Finish the Task – Vice President Cru. 
Mark Bane – Dir. of New Church Dev. Church of the Nazarene. 
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        Dynamic Church Planting International                                         Page 2 of 2 
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

organizations) 
 

Scott Evans – President of Outreach Inc. 
Our “BHAG” (Big Holy 
Audacious Goal) is: 
 

Training the leaders to plant the first million of the five million 
churches and reach every country of the world with DCPI training 
by 2020. 

 
E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our 
mission? 

Equip leaders to plant five million dynamic churches to reach the 
world for Christ. 

2. Who is our 
customer? 
 

• Our PRIMARY customer is:  Church planting movement leaders 
and the church planters trained by their teams. 

• Our SUPPORTING customers are partnerships with donors, 
churches and organizations. 

3. What does the 
(PRIMARY) customer 
value? 
 
 

DCPI training provides a systematic way to mentor & train leaders to 
successfully plant & multiply churches.  Leaders all over the world 
describe DCPI in two words: “It works!”.  The foundation rests on 
Biblical principles that are contextualized in the local environment by 
experienced church planters. 

4. What have been our 
results? 
 
 

Total Leaders Trained 1995 - 2018: 240,353 in 131 countries 
Total number of Master Trainers: 616 MT; Certified Trainers: 15,648 CT  
Projection of Total Churches Planted: 647,381  
DCPI training tracks are now in over 53 languages 

5. What is our plan? 
 
 

Training leaders to plant the first million of the five million churches 
and reach every country in the world with reproductive training by 
2020. To reach the first million churches we need to train 62,000 
more leaders in 2019 and 76,000 additional leaders in 2020, in 73 
new nations.  Online Training & Orality Training to reach the digital 
and illiterate world.  Challenging 24,500 NexGen to engage church 
planting.  Translate 126 curriculum sets in order to reach the people 
groups with the greatest need and opportunity. We will continue to 
engage denominations and organizations in partnership. 

 
F. S.W.O.T. ANALYSIS 

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 
• Biblically principled  
• Highest Quality 

National leadership 
• Proven track record 
• Excellent ROI  
• Partnerships with 

ministries  

• Staffing in the areas 
for future growth 

• We have far greater 
opportunity than 
resources to capitalize 
on them. 

• Training in the hardest 
places in the world 

• Unreached people groups  
• Online Training  
• New partnerships with 

Christian Organizations 

• Persecution of the 
church 

• Infrastructure to 
keep up with 
growth and 
opportunities. 
  

 
G. THREE STRATEGIC (WAYS FOR TBG MEMBERS TO BECOME INVOLVED 
No. Opportunity/Task/Volunteer Role Target 

Date 
1 Working with our team to provide informational events to engage new partners  
2 Your unique expertise:  Photography, Administrative, Creative Media, Event Planning, 

Technology, etc.. 
 

 Major Prayer Request:  
For God to move powerfully through our team, partners, donors to fulfill his vision of 
planting five million churches to reach the world for Christ. 
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Dynamic Church Planting International  

You can 
make a 

difference! 

Your unique expertise can help change the world! 

My expertise can help DCPI – check a circle that applies to you. 

Photography    Administration 

Creative Media    Technology 

Event Planning    Writing 

 

 
 Phone:  (760) 940-2640   Email:  ehelmbold@dcpi.org 

Check us out at: dcpi.org       
 

Make a connection: 

Please circle the number that represents your interest in engaging with DCPI (0 represents no interest 
other than receiving emailed information and 10 means you want to meet as soon as possible to 
discuss next steps): 

0       1          2           3          4          5          6           7           8           9          10 
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RENEWANATION	–	Feb.	13,	2019	-	Page	1	of	2	

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
Ministry Name Renewanation 
CEO Name & Title Jeff, Keaton, Founder, CEO & President 
Primary Contact & Title Ronald J. Gordon, Executive Vice President/COO 
Address, City, State, Zip 1110 Gravel Hill Road, Vinton, VA  24179 
Phone 540-890-8900 
Fax n/a 
Email ron@renewanation.org 
Website www.renewanation.org 
 
B. KEY INFO 
Year Founded 2008 soft launch, 2011 hard launch 
Total Employees (FT & PT) 20 
Total Volunteers 25 
Total Board Members 7 
Total Donors (last 24 months) 440 
Organizational Memberships [x] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[ x ] Other: NCCL; Christian Education Alliance 
 

Is your IRS 990 form available for 
public inspection? 

[x ] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[x ] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 Last Fiscal Year 

Actual (2017) 
Current Fiscal Year 

Budget (2018 Actual) 
Estimated Budget 

2019 
INCOME    
     Donated Income 3,082,376 * 2,206,442 2,379,250 
     All Other Income    261,565   310,666    466,450 
     Total Income 3,343,941 * 2,517,108 2,845,700 
EXPENSE    
     Program Services 1,460,207 1,864,013 2,050,648 
     General & Administrative   248,467    373,570    373,246 
     Fundraising     54,727      44,732      54,792 
     Total Expense 1,763,401 2,282,315 2,478,686 
* Includes $925K of one-time, directed donation for camp assets. 
 
D. OUR “ELEVATOR SPEECH” (external) 

Brand Promise  
(slogan or tagline) 

Transform culture by giving millions of children a biblical worldview 

What do you do? 
(50 words or less) 
 

Inspire and equip the family, church, and school to give children a biblical worldview 
through:  Promotion; New Christian school start-ups; Revitalization of existing 
Christian schools & church ministries; Scholarships; Biblical worldview training & 
assessment for educators, churches, parents, & grandparents; Christian homeschool 
coaching; Biblical worldview training at Manderley Christian Camp 

Key Endorsements 
(names of people or 
organizations) 
 

Dr. Sonny Sherrill - North Raleigh Christian Academy; Dr. Everett Piper – President, 
Oklahoma Wesleyan University; Dr. Mark Smith – President, Columbia International 
University; Dr. Glen Schultz, Founder – Kingdom Education; Dr. Christian Overman, 
Founder - Worldview Matters; Ken Ham, Founder - Answers in Genesis; Stephen 
McDowell, Founder - Providence Foundation; Brian Denlinger – Precept 
Marketing/BJU Press; Pete Talbott, CEO & President - The Talbott Group 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

To see 100,000 new children developing a biblical worldview (through any & all 
means) by close of 2020 and 1,000,000 by close of 2029. 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 

1. What is our mission? 
 

To inspire and equip the family, church, and school to give children a biblical 
worldview. 

2. Who is our 
customer? 
 

● Our PRIMARY customer is: The Christian parents and grandparents of students 
● Our SUPPORTING customers are: Pastors, Churches, Christian schools, business 

leaders, donors 
3. What does the 
(PRIMARY) customer 
value? 

The heart and mind of their child. They want their children and grandchildren to adopt 
their Christian faith, but are often challenged in making this a reality. 

4. What have been our 
results? 
 
 

We have influenced thousands of parents and grandparents to seriously engage in the 
biblical worldview development of their children, helped launch 10 new schools and 
are currently revitalizing 22 Christian schools and church ministries who are 
experiencing. significant growth and impact.  We are providing scholarships to several 
hundred students and seeing many Christian leaders take a new look at the worldview 
development of the students in their care. 

5. What is our plan? 
 
 
 

To see 100,000 new students developing a biblical worldview by the close of 2020 
through our seven divisions of ministry. 
1. Promotion  2. New Christian School Startups & Existing School Revitalizations 
3. Scholarship Programs  4. Church & Family Ministry  5. Christian Homeschool 
Ministry 
7. Biblical Worldview Training at Manderley Christian Camp & Conference Center 

 
F. S.W.O.T. ANALYSIS 

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 
● Promotion & passion 

for our “crystal clear” 
mission 

● Commitment to biblical 
truth to impact families, 
church, and school 

● Strong market demand 
(need) 

● Staff, leadership, 
coaching network 

● Market presence and awareness 
is growing, but still isolated to 
specific pockets of penetration 

● Small organization with limited 
depth due to emerging 
opportunities 

● Need larger breadth of donor 
base 

● Need to mature processes & 
systems in anticipation of 
exponential growth 

● Emergence of leftist 
ideology 

● Dropout rate of children 
departing from their faith 

● Volume of Christian 
schools and churches in 
need 

● Declining confidence in 
public schools 

● Secularized Christians / 
Liberalism in the Church 

● Anti-Christian government 
/ legislation 

● Media bias / censorship 
● Potential for economic 

downturn 

 
G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 

INVOLVED 
No. Opportunity/Task/Volunteer Role Target 

Date 
1 Host a meeting in the Orange County / San Diego area where our leadership team can 

get better acquainted with interested parties. 
Within next 3 
months 

2 Connect us with evangelical Christian schools and church, family & children, ministries 
that are in need of revitalization. 

Within next 6 
months 

3 Connect us with evangelical Christian schools and churches that would benefit from our 
biblical worldview teacher training simulcast and/or be willing to host a one-day biblical 
worldview conference for parents & grandparents. 

Within next 12 
months 

 Major Prayer Request:  
Wisdom and understanding of how to scale our ministry programs and offerings for expected, exponential 
growth 
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I am passionate about the cause of giving children a biblical worldview.

 

I am interested in attending a one7time individual/group presentation in �range �ounty/�an �iego 

to learn more. 

 

I #now of a �hristian school that needs revitalization and will connect Renewanation to them.

 

I am interested in connecting Renewanation to my church to e/plore church and family ministry 

revitalization.

 

I am interested in introducing Renewanation5s �iblical �orldview �onference for parents and 

grandparents to the leaders of my church/school.

 

I would li#e to be added to Renewanation5s email update list.

 

I would li#e to receive 3�he Renewanation Review4 magazine6 at no cost6 by being added to the 

Renewanation mailing list.

 

I would li#e to tal# with a Renewanation representative via phone or in person.

 

I commit to pray for Renewanation.

ADDRESS: ____________________________________

 

EMAIL:  ______________________________________

NAME: ________________________________ 

 

PHONE: _______________________________

Please circle the number that represents your interest in engaging with Renewanation:

 

 

0            1        2              3        4        5              6        7        8        9              10

0 means no interest other than getting emailed info. 10 means you want to meet as soon as possible to discuss next steps.

PLEASE �HE�� ALL THAT APPL�:

RENEWANATION RESPONSE FORM

www.renewanation.org  |   540789078900  |   info�renewanation.org
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        Heritage Christian College Foundation                                         Page 1 of 2 
	

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
Ministry Name Heritage Christian College Foundation USA 
CEO Name & Title Deon Fair, Chair 
Primary Contact & Title Deon Fair, Chair 
Address, City, State, Zip 5508 Glenshire Dr. Plano, TX 75093 
Phone 972-898-3421 
Fax 972-767-3337 
Email board@hccf-usa.org 
Website www.hccf-usa.org & www.hcuc.edu.gh  
 
B. KEY INFO 
Year Founded 2008 
Total Employees (FT & PT) 2FT & 1PT 
Total Volunteers 3PT 
Total Board Members 5 
Total Donors (last 24 months) 148 individual donors 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Other: ____________________________________ 
 

Is your IRS 990 form available for 
public inspection? 

[ X ] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[  ] Yes 
[X  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year* 
INCOME    
     Donated Income 1,204,437 1,700,000 1,000,000 
     All Other Income 300,000 20,000  
     Total Income 1,504,437 1,720,000 1,000,000 
EXPENSE    
     Program Services 1,153,104 1,350,000 583,000 
     General & Administrative 40,000 51,500 51,000 
     Fundraising 215,566 162,000 160,000 
     Total Expense 1,408,670 1,563,500 796,000* 
* please note that 2020 budget is subject to increase via Ghana Government Accreditation Board mandated 
capital projects. We hope to retain donations into 2021 for expected wave of capital projects demanded by 
growth and / or govt mandate. $800,000 of 2019 services will go to govt mandated capital projects.  
D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

“Transform lives by providing education, entrepreneurial skills, and 
Christian values to develop productive, contributing citizens 
dedicated to the advancement of Kingdom and community.” 

What do you do? 
(50 words or less) 
 

HCCF exists to support Heritage Christian College in Accra, Ghana. 
We provide resources to assist HCC with fulfillment of its mission: 
donations, mentoring, expertise, advise, and adjunct faculty.  

Key Endorsements 
(names of people or 
organizations) 
 

Dr. Darrell Passwater, Chair, Convene, CA: Dr. Royce Money, 
Chancellor, Abilene Christian Univ. (ACU) TX; Dr. Brad Crisp, 
Dean, College of Business Administration, ACU TX; Dr. Kevin 
Nguyen, Saddleback Church, Lake Forest ,CA; Mr. Mike 
Willoughby (CEO - PFSWeb); Rob Touchstone, Lipscomb Univ. TN 
– Dir. Business as Mission Pgms.; Dr. John Siburt, President & 
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CEO, CitySq Dallas; 
Our “BHAG” (Big Holy 
Audacious Goal) is: 
 

“A proven gamechanger for West Africa & Ghana!” – A fully 
developed $5M technology-entrepreneurship based campus in 
Ghana lead by credentialed indigenous Christian leaders, 
financially self-supporting, training 5000 student entrepreneurs (in 
10 years) to establish 500 Start-ups that hire 5000 people. 

 
E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? 
 

Assist in building a sustainable university and Institutes (not reliant 
on donations for operational costs), focused on developing and 
assisting African entrepreneurs to be gamechangers; Christian 
Leaders who provide opportunities to others.  

2. Who is our customer? 
 

• Our PRIMARY customer is: The HCC Board in Ghana, 
President & faculty 

• Our SUPPORTING customers are: donors, adjunct faculty, 
mentors from around the world, prayer warriors. 

3. What does the 
(PRIMARY) customer 
value? 

HCC as a sustainable entity, assistance in meeting needs, our 
determined approach to respect and honor the Ghanaian leaders 
and their excellent leadership and to be in support and let them 
lead. 

4. What have been our 
results? 
 

Continental recognition for HCC’s entrepreneurship programs - 10 
businesses in incubators already. On track for sustainable 
operations! Meeting the needs with creative additions to program 
offerings.  

5. What is our plan? 
 

Assists the HCC Board in meeting the growth needs of HCC and its 
institutes; fundraising, mentoring, bringing resource to bare. 

 
F. S.W.O.T. ANALYSIS 

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 
• Dedicated team & 

mentors 
• Strong growth of HCC 

to sustainable ops. 
• Significant recognition 

of impact in Ghana & 
beyond. 

• Small donor based 
• Donor fatigue 
• Ghana seems distant 

& unfamiliar to USA 
audience. 

• Continued emphasis 
on donor base growth 
& shifting into 
scholarships & 
projects (not 
operational costs) 

• Grants – donors who 
understand and 
commit to help. 

• Competition for 
donors from other 
worthy projects 

• Fatigue of the HCCF 
team 

• Perception of 
corruption and bad 
government. 

 
G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 

INVOLVED 
No. Opportunity/Task/Volunteer Role Target 

Date 
1 Entrepreneurship coaching for students in Heritage Christian College in Ghana From 14th Oct 

2019 
2 Visiting / Adjunct faculty in Business or IT studies  From 14th Oct 

2019 
.3 Coaching in branding strategies for Heritage Christian College Ghana. Now through 

2025 
 Major Prayer Request:  

That God continue to honor us with successes in his Kingdom work. That HCC becomes a 
fulcrum of transformation in Africa for the purpose of advancing the Kingdom of Christ. 
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Interest Level 
Please circle the number that represents your interest in engaging with HCCF: (1 means no interest other than getting 

information via email and 10 means you want to connect as soon as possible to discuss next steps) 
 

                          1        2       3       4      5       6       7       8       9       10 

 
Name:     ____________________________________ 
 
Phone #: ____________________________________ 
 
Email:       ____________________________________ 
 

 Pray for God’s guidance for our ministry  
 

 Coach our entrepreneurs, attend an 
“elevator Pitch” competition and participate 
in judging the business ideas 
 

 Become an Adjunct in Business or IT 
 

 Coaching in branding strategies 
 

 Attend our 1st graduation celebration Dec 
11-17; (info pkgs available by email) 

 

 Visit Ghana, our campus, interact with 
students – at a time that works for you, learn 
1st hand of opportunities to help 

 

 Call us and let’s discuss the intersection of 
your God given talents and how you might 
help 
 

 Introduce HCC to people who can help  
 

 Join our social media efforts  
 

 Join us in brainstorming and provide expertise 
as we explore offering degrees in Nursing, 
Journalism, Multimedia, Supply Chain & 
Logistics 

 
Contact us at: 

board@hccf-usa.org 
+1 (972) 898-3421 (please leave a message if we 

cannot pick up your call) 
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A. CONTACT INFO  
Ministry Name Lamplighter Ministries International, Inc. 
CEO Name & Title Mark Hamby, Founder and President 
Primary Contact & Title Mark Hamby, President 
Address, City, State, Zip 23 State St. Mount Morris, NY 14510 
Phone 570 575 4537 cell 570-585-1314 
Fax 585-658-1071 
Email mark@lamplighter.net 
Website www.lamplighter.net 
 
B. KEY INFO 
Year Founded 1982 
Total Employees (FT & PT) 10 full time, 12 part time 
Total Volunteers 20 
Total Board Members 5 board of directors, 3 advisory board members 
Total Donors (last 24 months) 248 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[X] Other: David Young and Assoc.; David Haldeman CPA, Esq. 

Is your IRS 990 form available for 
public inspection? 

[X] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME    
     Donated Income $197,629 $220,000 $220,000 
     All Other Income $1,698,786 $2,100,000 $2,400,000 
     Total Income $1,636,415 $2,250,000 $2,620,000 
EXPENSE    
     Program Services $999,944 $1,380,000 $1,635,000 
     General & Administrative $247,797 $525,000 $375,000 
     Fundraising $5,822 $10,000 $15,000 
     Total Expense $1,253,563 $1,915,000 $2,025,000 
 
D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Kindling a renaissance of creative excellence that inspires one to know 
God intimately, proclaim Him passionately, and enjoy Him infinitely.  
 

What do you do? 
(50 words or less) 
 

Through the art of storytelling, Lamplighter is building Christlike 
character through inspiring rare books, creative audio dramas, and 
pedagogical platforms, based on a biblical theological worldview, relative 
to cultural issues. 

Key Endorsements 
(names of people or 
organizations) 
 

Family Life Today (Dennis Rainey), Moody Bible Radio, Janet Parshal - 
In The Market, Elijah Ministries – Norm Wakefield, Westar Media (Dave 
Koch), Impact Media, Huston Foundation 

Our “BHAG” (Big Holy 
Audacious Goal) is: 
 

Start the Lamplighter Academy of Art, Business, and Biblical Theology by 
September 2020.  
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E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? 
 

Lamplighter is making ready a people prepared for the Lord by building 
Christlike character, one story at a time. 

2. Who is our customer? 
 

• Our PRIMARY customer’s are: Homeschool families, radio listeners, 
general public, and schools 

• Our SUPPORTING customers are: Homeschool families and 
Christian families 

3. What does the 
(PRIMARY) customer 
value? 

• Character development guided by Scripture for adults and their 
children.  

• Trustworthy stories and teaching that inspires and compels godliness. 
4. What have been our 
results? 
 
 

Presently reaching and influencing over: 
• 1 million listeners on a weekly basis in 33 countries.  
• 3 million readers 
• 5 thousand students 

 
5. What is our plan? 
 
 

Hire two key staff in marketing and administration that will provide the 
platform/foundation for greater economic growth that will lead to a greater 
influence in the culture and world. Once the marketing and administrative 
needs are met, we can start the Academy of Art, Business, and Biblical 
Theology which will greatly expand our talent base to publish, illustrate, 
produce, teach, and influence the culture.   

 
F. S.W.O.T. ANALYSIS 

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 
• Trustworthy reputation 
• Financial stewardship 
• Visionary 
• Committed team 
• Word/Christ centered 
• Consistent growth 
• Redeemed lives 
• Life-transforming 

content 
 

• Fund raising 
• Under staffed 
• Untrained new 

staff 
• Outdated 

software  
• Finding COO 

and Marketing 
Director 

• Curriculum devel. 
• Mentoring 
• Expansion-radio 

dramas and publishing 
• Spanish, Arabic, & 

Chinese expansion 
• Illustration  
• Books and Audios 

distributed to public, 
and private schools 

• Lack of 
funding 

• Lack of key 
staff: 
Marketing 
Operations 
Development 

• Municipal 
government  

 
G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 

INVOLVED 
No. Opportunity/Task/Volunteer Role Target Date 
1 Communicate and distribute information and Lamplighter resources to churches, 

schools, libraries, distributors, businesses, homeschool directors, social networks, 
radio, TV, & internet. 

Immediate 

2 Begin reading the Lamplighter rare books and listen to the audio dramas to 
experience for yourself why these resources are so powerfully life-changing. 
Then, once inspired, share with your family, friends, schools, and churches. 

Immediate  

3 Attend the Lamplighter Guild to grasp the heartbeat of our ministry, be spiritually 
refreshed, and enjoy one of the most memorable, life-transforming experiences of 
your life.  lamplighterguild.com 

June 23-28 

 Major Prayer Request:  
That the director and staff will remain pure of heart, blameless, and walk humbly 
with God.  
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NAME:

PHONE: ADDRESS:

EMAIL:

Please add me to your prayer partner email list.

Please add me to your news and promotions email list.

Please send me your annual catalog.

Please send me additional information on the Lamplighter Guild.

Please send me additional information on the Lamplighter Academy and Internship.

I would like to come visit the ministry.

PLEASE CHECK ALL THAT APPLY

1-888-246-7735    LAMPLIGHTER.NET     MAIL@LAMPLIGHTER.NET
                                    43
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SAN DIEGO 
 
 
     

PLEASE COMPLETE AND RETURN TO JIM WEST  
 

 
Your Name __________________________________Spouse________________________ 
  (Partnership covers both spouses) 
 
Home Address _____________________________________________________________ 
 
City _______________________________ State _____________ Zip Code ____________ 
 
Work Phone (_____)_____-__________, Ext _____ Home Phone (_____)_____-_______ 
 
Cell Phone (_____)_____-__________   Email ___________________________________ 
 
**If your Spouse would also like to receive email updates, invitations and notifications, 
please include their email address: 
                                 ______________________________________________ 
 
Current church affiliation __________________________ City ____________________ 
 
 
Active partnership in The Barnabas Group involves the following commitments: 
 

! Regular attendance at the quarterly meetings of The Barnabas Group if possible! 
! Annual Pledge of $1,500 to The Barnabas Group ($1,250 is tax deductible) 

 
 
 
FOUR EASY STEPS – 
 
 
1.  My 2019 TBG Commitment: 
 
 
[   ] $1,500 by [   ] credit card, or [   ] check payable to “The Barnabas Group” 
  [   ] I will request a check be sent from my NCF giving fund ASAP 
 
 
 
2.  Frequency of Payments:  [   ] Annually ($1500)   [   ] Monthly ($125)   [  ] Quarterly ($375) 
 
 

San Diego 
 

2019 PARTNERSHIP APPLICATION 
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3.  Credit card:  [   ] Visa    [   ] MasterCard    [   ] American Express 
 
Account No. __________________________________Exp ________ Sec. Code _____ 
 
Name as it appears on card _________________________________________________ 
 
Authorizing Signature _____________________________________________________ 
 
 
4.  Return completed application by mail (with check) or fax to:  The Barnabas Group, c/o 
Suzy West, 129 Avenida Cota, San Clemente, CA 92672 " Fax: (949) 481-8959. 
 
 

Questions?  Call Jim West 949-481-6759 " Email: jim.west@barnabasgroup.org 
 

 
As a Barnabas Group partner we will continue to bill you annually in the 
same manner you initially agree to fund your annual pledge. 
 
CREDIT CARD  
 
If you signed up for monthly, quarterly or one annual credit card 
deduction(s), we will continue on year-to-year basis unless you tell us you 
want to change method of payment. 
 
 

Thank you very much! 



ncfcalifornia.com/epic

(Extreme Pursuits in Cahoots)

Get outside your comfort zone with friends! 
It is our hope that, through adventure and service opportunities, deeper relationships 

will develop among us that will have a redemptive impact far beyond us – producing 

30x, 60x, and even 100x of what we’ve sown. Opportunities include...

» Wilderness Adventure

» Local and International Service Trips

» International Vision Trips

» Local meetups—hiking, biking, golf, running, and more

» Hunting and fishing

» And any other adventures you can think of!

EPiCADVENTURES is a collaboration between The Masters Program, The Barnabas Group, Convene, and 

NCF. If you have a meet up or event you’d like to post, submit the details for approval using the link at of 

the EPiC ADVENTURES web page, and we’ll post it. No fundraisers please.

BROUGHT  
TO YOU BY




